


Calumet County




Lake Winnebago Area




AlS Coordinators:

What Is thelr role?
lt:Depenadsion the County

Number of lakes

Type of lakes: size, depth, shape
Number of Lake Associations

How active are the members?

The problems In the Lakes

Residents perceptions of the problems



AlS Coordinators:
What Is their role?

lt:-Dependsion the Users efithe Llakes
ArUsed by residents?

ArBy seasonal vVisSitors?

ArUsed by renters?



AlS Coordinators:
What Is their role?

lt:Depends on'the Use ofithe Lake

A Motorized boating, jetsskiing, waterskiing
ArSalling, caneeing, kayaking

ArAngling, residential or tournament
ArSWimming



Think about your County.

DO you have lakes?
DO You have signifieant waternways?
HOW public/private are yourlakes?

What doryeurwaters:add to the-qualty of
ife forsyourresiadents?

What doyeurwaters.aad to your
econemy?




Calumet
County

Inland Lakes:

Becker Lake, County
Park

Round Lake

Boot Lake, no public
access

Lake Winnebago

Town of Brotherown

Town of Chilton
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Lake Winnebago

166,000 acres In
slze

Accounts for
17% ofithe

The lake Is a
treasure forthe
region, literally




Economie impact of Anglers on the
Lake Winnebago System

IN"2006; UWEX Ssent a survey te 2,000
icensed anglers, 1,200 were eompleted.

The resulis came back that this system
contributes4,300j0bsand
$234.000,000.00: ' ftoithe five
surrounding counties off Calumet,
Outagamie, Winnebago, \Waushara, and
Fond du Lac.



lce Angling counts, too

TThe counties around Lake Winnebago take
I morethan $3;000,000 eachyearauring
Sturgeon spearing In February.

Some Lbusinesses net nearnly'25% of their
annual revenue during sturgeon spearing
seasoh alone.



Our Non-profits and Kids benefit
economieally, too




People who sell out of thelr
garages benefit t00.
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Properties on the Winnebago system
generate a lot ofitaxrevenue on their

accessed value.

Ifithat value-decreases hecause of a

decline in the'lake, will the-taxes
a county be reduced? Or, more |i

evied by
ely, will

the lestrevenue be gained fromt
PrePErty owners instead?

ne infand



Bottom Line:

The Winnebago Pool is a key
component to the quality of dife-in
theregion

IS alsoamajor:source of
[levenue for everyone in tnis
entire area



WALEE 'S s SDD E i W AS (oL rInat:rs

My primary job is to eaucate people about
therisks invelved in'spreading Invasive
Species and how they ean be a part ofithe
selution.

Who IS my. target-audience?



Who IS my target- audience?

FIshing €lubs, of course, rght?

The 2006 UWEX Surveyof Anglers
determined thatithe-percentage oftypicai
anglers who are members of a fishing
organization Is:



14 901
il @ddress the-fishing ciubs; I will miss

306%0

off my:anglingaudience; Notto mention
pPeaters, jetsskiers; andothers\who
iecreate on LLake Winnebago



How to begin
Finding the Audience

Hunter and ATV
Safety Classes

S:P eI 43S me n-0 !

Cnlel:lid i en 0;S

Sporting events

ALl 0= -Angl er

ArMills Fleet Farm Kids
FIShing Day

Al FIshing for Kids: Fend

du LLac, Oshkosh,
Menasha




Lecal Newspapers

Editors are always
loeking for;
articles.:

Local outdoors
Wwriters have a
fellowing




Regional Baily Papers

A Reacha wider
audlence

N A smgle front page
Siery can do a ot

Al They also appear

online

A And are often

picked up by ether
online news
organizations
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An d

A paper distributed
Statewide can e
really nice; too.

ESpecially when they
Same PIECE IS re
Written and used as a
syndicated article that
appears in 55 little
weekly papers
Statewide!
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Target Travelers

. e Wisconsin
Superior nr Rest Area system
A City
® Rest Area

@) Rest area wi Wisconsin
Welcome Center
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Maribel & Denmark Rest Areas




Target those trailering boats

AQUATIC |~
HITCHHIKERS! &8s _

v”Clean V*Drain
\/Inspect

Manitowoc Co. e = . Winnebago Manitowoc Co.
Lakes Assoc. @§S§ Lakes Council B heaer

L L AMAR
2009 Lamar Outdoor Advertising
Client: Manitowoc Lakes
AE: Kiara
Board Size: Poster Flex Vinyl

Date: 2/16/09
File: B0509-485C

This design M the eaclusive property af Lamar Owtdoor Advertising, Inc Is Tty prates



\Watercrait Inspections at launches

Speaking with people one on one at launches can be the
best communication of all



Education works, so do fines

LR W i -

The owner of this trailer, who launched with weeds, discovered
we werendt kidding when his $165 t



How can you help?

lLearn the steps for preventing the spread
of AlS

Educate others
Volunteer te help

Wirate an'AlS grant:to getan AlS
Coordinater iInyeurarea



We are all in this together



